Men's Week

MALRD GHIYONT
talian high-end contemporary brand
Mauro lrfont is hosting an event Sundagy
a its boutigee on Via Sameo Spirito

During the cockzalls, Grifoal won only
present the company’s speing collection,
bt will also umveil & 2ew store concept.
Starting this moath, the lobed, Sounded in
1062 by Mauro Grifeni, Daria Scsso and
Andrea Broda, will open the doors of its
NMagship 0 a selee
tioas of up and coning
alian bewnds, whose
collections «ill be
sold next to Grifont's
ofering. Among the
labwels xilabio 3t the
wioew will Be Andeva
Pompilio, Franceeo
Balestrue, Gaennicn,
Vitwad, Grvtas Boddins,
DI Morabito, Mibso
Coodl, Syhio Glaetlizg,
Roberte  Mragals,
Valentira Hrogrmatedl,
Giasioea Soldi, Mauro
Gridoni, Malibiy 1062
and Viscent Billeol

“T will be a sont
of creative factory,
where arts will pen
cirate in the store
cvens pore, o rein
force the expericnce
of Corridor & Stairs,
the art gallery next
1o cur fagpduip,” said
Seano, Lrfoni's bead
deatignes AL Coemidor
& Stadrs, the label will
o pevanst the vias-
o projects of Venoe-
bsed TaskBoyx design studio, 2s well 28
the picturvx of Japasme photographer
Ketao Kitajinaa

Farlier this month, Maure Geifond re-
lwenched 2x Wob site. The sow mwsrog-

rifonicom, which also swlls the beusd's
products, s been dntmni o nv-nvﬂm
adigtal d

all the pews reeardim the lnbcls mom
events o pew collestions,

O the predoct side, flor speing Gritoni
will present a collection “foe a sophisti
cated and elegant man.” Sesso sabd “The
whole Jook s kind of minimal, et the
pheces disciose particular detads”

A subtle marine

theme runs throwgh
the collecthon: an
¢hors decorate jac
quard swesters and
Seop %aes of blue
give 3 fresh, sum-
mery foel to the
wardrobe, which
inclades oversize
osturavar pieces,
midtary-inspired col-
tom gaturdine pants
and oxford shirts,
Sessn abo revisited
tradtiomal sweaters
offered in pew varia
tions mixing eotton
with textured fabries
showing tie lnspired
miero patterns.
Retal) prices range
between 200 and
1,200 euros, or §271
and $1 825 ot eurrem
cxcharge.
Grifoni, whach in-
troduced a men's Boe
in 1958 sells 2 col-
Jections in sbowt 70
Mocvs and operales
fve Sagpbipe — threw
in Maly in Malan, Vrcns and Padus, as
well 2s Herlin and Amsdendarn.

According o Sesso, by the end of the
s the el will irsesgairte new dooes in
Feerewdors, Home, Tokyo and Moale Carie

BERTONI

The lcather accessories company
Bertonl s making its debut st Milan
Fashlon Week with a presentation
Sunday at the Erastodio Apartmest
Gallery in the arty Brera distriet.

Founded in 1MO by Riceardo
Bertond, the Varese, taly based compa
ny - which has made a name for itselfl
by producing special eather pieces for
& sumber of Tuxury companies, sech as
Prada, Fesds and Halph Lauren — s
lwenching & namesain latel.

The mazds bebind the launch of the
Bertoni label are Metro snd Gais Bertons,
marrzbers of the Genily's third generation
Thetr Sather, Alberto Hertoni, is chatnman
and chiefl rmoecutive ofcwer of the compa-
gy The brand specialiaes in the prodoc-
tioe of Raxery bogge and ssstouws.

Yor apring, Bertont will present &
collection insgpired bty the chic, edegant
trimeders of the past, but revisited with
contemporary elements. The line in
chades a unisex Heritage Collection,
consisting of trunks and suitcases eov
cred with white parchment with con
trasting dark blue linings and dark

brown alligator detalls, adong with a
me's specifie colleetion This featares
w0 product ranges Structured in
chades travel pheces in alligator and
Freneh calf with thick toeders, and
Foldabie Is made up of deconstructed
ot calf max] bags which, as the nane
implics, can be casily folded.

Bertoni will also unvell Nomad
Trunk, a made 2o measure dyper uxury
piece designod by Hargar Design Geoup.
Completely covwred wilh parchment,
Nomad Trunk discloses a writing desk
with & seset and compartments in pairted
cak trvw with black alligtor details

Metald prices range from 300 eurcs,
o SIT8 at current exchangn, for an 9'%d
cuwe i French calf, to 231000 eurtx, or
£7,124, for an allipdor travwl bag

"When your peeson and your job
coincide, you fend Sorved o ook foe pee
foction, and that's what's happening o
my chiddren Pietro and Gasa,” Alberto
Bervonl sabd “Our goal &5 10 gros and be
come & company able 10 groatly combine
creativity and eraftsmanship. We aim to
satisly customers’ noed for pew things
with faseinating, wnlque peoducts™
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Trussardi Revamps Tru Label

MILAN — Truscindi is sel o relaunch the
Tru Trussardi lakel durieg o “MashTru”™
party Moaday ot the lcoaske Magarini
Geperall dub here.

During the event, where the Jabeld will
wevel) its men's and women's speing 2015
collection, Freneh singer Céctle Cassel, aka
BollySie, will perform live.

“In the past, Tru Trussardi has adways
been a diffusion line, very commercial, but
we recently felt the necessity 10 ereate a
spoeific Mentity for the Jabel, com:-dcmg

sz the colloctions are lma elaboride, moew
playful and coleeful.

In partieular. for spring 2015, the de
signer sald she was inspired by Johnny
Depp in the Ninetics “It's quite ecccen
tric and celectie,” she said. The line
up, which features a subtle funky vibe,
Intludes outerwear picces in treated
leather, a lightweight Windbreaker
showing a fresh banana pattern, aloag
with jogger pants and eversize pleated
lronsen The bhouse’s signature grey

iy preat potentisl in intersal mar
ktx " sad Gals Truesnd:, crvabtive dirvcior
of the Trusairdi Group brands

“Accerding o intermationnl studies, the
prunsam segrzent, whach includex brasds
fike Tru Trusssnds, Empocse Armmani and
Hod Valesting, ts growing s=od ix suppased
%o continue growing in both the ready-lo-
Wear and accessoces categorion,” added
Torzxw Trunu'm chief roecutive officer of
TICES Evel Growp
that produces md dlmimu-s apparel and
accessory lines,

The group currently produces three
labels: Trussardi, Tea Trussardi and
Trussardi Jeans. “They all participate
in communicating a specifie vision and
a clear taste,” sald Gala Trussardi, who
explained the maln differences between
the Trussardl and the Tra Trussardi
brands. “While the main Jine includes
the most seonie clersents of Trussardi's
world, representing the label's crafts.
manship aod horitage, Tru Trosssnds bas
2 younger, froe and more individualistic
xpirit, refocting the Nfestyle of contem-
pocary young adultx who traved around
the globe, arv informed abowt trends and
want to nxpress their own style. While in
the paxt people wanted to embedy the
identily of 3 brand, nowadayx custom-
erx wast Lo expross themanives throogh
what they by ”

In addition, Gala Trussardl noted
that, compared «ith the main li=e, Tru
Tressardl offers a wider merchandise mix

d, wearing mirrored susglaxses,
comes printed oo 3 T-shirt worn with &
chambray sust in a Hawalian motsf, In
addition, Gaia Trussard: ssed some of
the prints from the label's te archive to
docorate claxcie colton shirts, along with
a high-ond =ylon puffer and 3 jacket &=
Ylowaler, & special waterproof Jeather.
The coliection alw includes a wide of-
fering of denim pants, embellished with
prints and special treatnmontx

According w0 Tomase Tressardl, the
collection’s pricieg Is competitive. Denim
retadls at between 130 and 150 euros, or
S176 1o SN2 ot current exchange, whide 50
percenm of the leather pieces are below 500
Curos, o 677

Tra Tressardi, which accounts for 35
percent of the Trussardi company’s 101a)
business and counts Russial Ching and
southern Ewrope as is main markets, s
sold in the Jabel's 80 Nagships and 70 mult
brand sioevs in @ workd, The frm's collec-
Lons are not sold in the U8, bul American
customers can purchase tom at the com-
pazy’s cnline store. Toraee Trsocinds saod
that, in the zext two yran, e company
hopes to incresse the peselswtion of the
Tru Trososrd! labed, reschanyg 20 dores. In
order % reach that gosd, the comgany is in
talkx with a new distributor i Hussis and
ix revixing il srwtegion in Asia to enter the
A Pacific markel.

In 2013, Trussardi posted revenues
of 153 milllon cures, or $200.6 million at
average exchange. AT

Tod’s Evolution Continues

MILAN - True % his promise in January
10 expand and enhance Tod's men's wear
line with a compevhensive collection span-
ning owterwear, polos, xhirts axd pants,
chatrmman and chind exncutive ofoer Doegn
Della Valle has wocured & show slot oo the
officaal calendar, planning 3 spocial porfor
mance on Senday o 3390 pm

This is the find such show for Tod's men's
wear line, designed by an in-house leam

contly scen a spike In men's wear, Della
Valle said that for Ted's, this division “has
adauys farod well” That said, 2o under
scorvd that he il soes growth potential.
“Tod's in resdy-lo-weur, 1 socmaocinx and
other categnries sl has much 0 express
and %o do % acharw e chjectives that we
have alresdy accomplishnd with cur suooess
in footwear aod Jeather grods” he said.
Arcording to the estrvpreneur, men v

The brand's woenen's collaction, o ty iner boconing more atientive to
quality and style, seekizg ologant
products that sev practical and roli-

Edsesreemalia g hie ot the same time He beleves
massteyal 11, Tod's deal customer is now

Alrmossdrs Pacchine®i, made ilx debul on
the runway i Septemnber In a parsdied shift,
the men's wear collection is decampizg from
the traditicnad Willa Necchi Cammpagiie locw-
tion o the AL costemporary art maseurs —
also the Jocation of the worses's show

“By now, the Ted's ready so-wear and
accessories collections are 50 extensive
that this is the right way % show them, even
if or coneegt of a ‘show” will be differcat
from the uswal and, we think, very inpove
tive.” Dedla Valie 100d WWD.

Although severa) teands have most re

secking & wtaldook collection from
1he brand and Della Valle has been
imvesting In growieg beyond the la
bel's core footwear business,

The Tod's Growp, which also
conpeises the Hogan, Fay and
Reger Vivier Jabels, has been
weathering curreancy headwinds, &
weakness in s larpest marke. Italy,
and a ratiozalization of itx whole-
wile sccoents — o stratngy that b
boen denting it botlom line. In the
Ardt threw mosthx of the yeur, the
company rogistered & 133 porcest
drup in operating profits to 483 mal-
Hom eurns, o $6X4 mallion, on salex that
inchod up 0.3 peroent o 2X0E milon euros,
or $347.7 million Cozumenting oo these ro-
walts, Delis Valle sad last moath that he
was “sure 1o collect farther posilive resuits
in the midicrm.” pointing 10 “positive foed
ok 10 the group's winter collocticns.

Tod's bestselling items for fall ace the
City goanrsing, an evolution of the beand's
stapie petble soke moccasins. the double
stripe bag. and the Passpoet travel jacket,
according 1o the company
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